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Fostering informed public dialogue
about environmental
challenges and solutions
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Ecosystem Services
Maintaining Stream Flow
Managing Invasive Species
Flood Control




Does this affect me?
Am | paying for this?

What can | do?

Gif by Xaviera Lopez



Girl Scouts Lead the Way

1.Reflect on relationship
with water

2.Celebrate/create water
art

3.Learn about water
iIssues

4.Explore water solutions

5.Educate and inspire



“More Facts” Not the Answer
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Who is your audience?
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What are your goals?

 Toinform or educate?
* To persuade?
* To spur action?



”THE FooL TELLS ME HIS REASONS.

A THE WISE MAN PERSUADES ME WITH

MY OWN.”
&.4&,97;72,




1. Clarity

Limit messages
No jargon

Use framing



The COMPASS Message Box

Problems?

Issue

Solutions?

Compassonline.org
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2. A Compelling Story

Be relevant
Use emotion

Mix your media!
(Images, sound,
video)

Moderncities.com



3. Foster Dialogue

Listen!
Be responsive
Build trust

Be aware of
mental models

Gohighbrow.com
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Yankee Magazine



